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THE INTERNATIONAL INSTITUTE OF DIAMOND GRADING AND RESEARCH

Founded by the diamond industry leader, The International Institute of
Diamond Grading & Research is part of the De Beers Group of Companies

QOur heritage dates back over 120 years. Today we deploy the
most advanced proprietary technology and, consistent with our

Grading

background, we apply our skills solely to what we know best: the

science of diamonds.

Every diamond we assess receives either our official Diamond
Grading Report or a more concise Diamond Identification Report.

For further information on our grading services, please contact:
grading@iidgr.com

Detection Instruments

The improper trading of diamond simulants, synthetics and
treated diamonds is a real threat to the diamond trade,
consumer confidence and to reputations.

IIDGR offer detection instruments that can readily screen out
simulants, synthetics and treated diamonds.

Our suite of instruments consist of DiamondSure, AMS,
DiamondView and DiamondPlus which can be used in combi-
nation, which considerably reduces the number of stones that
would need more time consuming extensive laboratory testing.

For more information on our detection instruments please
contact: contact@iidgr.com

Carat 0.17ct Cut Very Good
IR CET eI :
P eyt coﬁour G 1
o
RAREE- e |
S G bt b .
~ [ s & eales
- — -
Clarity V51 - -
= e

[”I‘!N[I}i’

Melee Testing Service

IIDGR have a low cost Melee Testing Service available to every-
one in the diamond trade. IIDGR deliver a fast turnaround with
complete accuracy and clearly categorised parcels returned to
you in tamper-evident bags.

Today, with the risk of undisclosed synthetics. There is no
better way to boost confidence in your product than using the
independent services of IIDGR.

For more information on how to submit goods please
contact: testing@iidgr.com
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Part of The De Beers Group of Companies
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At Jewelex, we seamlessly integrate people, processes and products across
the globe. The customer experiences a soothing harmony of product and services.
Sit back and enjoy the music.
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JEWELEX

EXPERIENCE THE BRILLIANCE

USA » BELGIUM + ISRAEL » UAE » INDIA » HONG KONG » CHINA « JAPAN » AUSTRALIA
www. jewelexgroup.com

SIGHTHOLDER

SIGHTHOLDER™ is a trademark used under licence from The De Beers Group of Companies




% STARGEMS

sparkle of trust

parkic of treit

RETAIL OUTLETS

Dubai Mall Wafi Mall
Shop # 9, Tel.: +971 4 324 0506

Shop # GS - 208 , Tel.: +971 4 339 8020

Gold & Diamond Park
Shop #3 , Tel.: +971 4 347 9858
Shop # 21 , Tel.: +971 4 347 8293

Stargems bvba. Hovenierstraat 30, Bureel 334, Antwerp - 2018, Belgium. Tel.: + 323 233 6804

Dubai

Hong Kong
Stargems dmcc.

Dubai :
Stargems lle Stargems (hk) Itd
Deira Gold Sougq, 1007, Hart Avenue Plaza, 29H - Almas Towers
Dubai, U.A.E. Kowloon, Hong Kong. JLT, Dubai
Tel.: + 97144322112

Tel.: +852 2724 8488

hongkong(@ stargemsgroup.com dubai@stargemsgroup.com

Tel.: +971 4 235 1841

dubaifa stargemsgroup.com

Johanneshurg New York
Stargems Pty. Itd. Stargems Inc.
426F - Sa Jewellery Centre, 245 East, 58th St, 10D Suite,
Johannesburg, Gauteng New York, NY 10022, USA
Tel.: +27 843 468 700 Tel.: + 1 6463919664

vishal@stargemsgroup.com

Mumbai
Stargems Exports Pvt, Itd.
DW 5011-12 ,B.D.B,
BKC, Mumbai - 51.
Tel.: + 91 22 402 32270

mumbai@ stargemsgroup.com

newyork@stargemsgroup.com

www.stargemsgroup.com
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You dream it ® & & @ @ We make it

For B2B online inventory website with wide range
of product from 0.30 crt upto 3 crt up. D TO J COLOR, IF TO SI PURITY

Exclusive GIA/HRD EX EX EX
0.60 cts TO 0.80 cts premium size
at
www.bhavanigems.com

Head office - MUMBAI
DC-3100, Bharat Diamond Bourse, ‘G’ Block, Bandra Kurla Complex, Bandra (East), Mumbai - 400051. India.
T: +91-22-4099 5555 « F: +91-22-4099 5566 * E: info@bhavanigems.com
Marketing Affiliates - HONGKONG
Bhavani HK Ltd.
C/O Alpesh Ahir, Unit 404, 4/F, Chevalier House, 45-51 Chatham Road, South, Tism Sha Shui, Kowloon, HongKong
T: (00852) 2368 6769 - Cell: 00852 63052889
Marketing Affiliates - BELGIUM
Bhavani Europe B.V.B.A
Hoveniersstraat 30, Bus 156, 2018, Antwerpen (Belgium)
T: +32-3-234-3214 « F: +32-3-234-3216 + E: superdiam@iway.be
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EDITOR'S NOITE

Diamond Sales of a

ifetime

Last month we witnessed yet another world record in the diamond world - this
time, the highest ever price paid for a rough stone at auction. Lucara Diamond
Corp’s 813-carat “The Constellation” Type ll-a diamond from its Karowe mine in
Botswana sold for $63.1 million.

Obviously, this is newsworthy in itself, and yet there is increased interest because
of Lucara's next rough diamond sale on June 29. There are two principal reasons
for this; the first is that the stone, the 1,109-carat Lesedi La Rona is the second
largest diamond ever recovered and the largest for more than a century; and the
second is that auction-house Sotheby’s will conduct the sale.

Sotheby'’s is known for auctioning fine jewelry and special polished diamonds, and
this represents its first foray into selling rough stones - a move that chairman of
Sotheby's jewelry division David Bennett described as “unprecedented.” Lucara’s
CEO William Lamb said that a more public process would be beneficial to maximize

10 | IDEX MAGAZINE + No. 314




EDITOR'S NOTE

revenue from the sale, and reading between the lines it will hope that the auction-
house’s marketing power will enable it to do this far more effectively than it could
hope to do by selling the stone through the usual channels.

Considering the hype that has surrounded Lesedi La Rona since its recovery in
November, it seems more than credible that records will again tumble. What also
makes the sale of the stone important is the likelihood that the resultant polished
stone could become the largest internally flawless D-color diamond.

The last twelve months or so has been a bumper time for the sale of colored
diamonds and gems with records tumbling during sales such as the 12.03-carat
fancy vivid blue internally flawless “The Blue Moon of Josephine” and prior to that,
the 16.08-carat pink diamond renamed “Sweet Josephine” - both purchased by
Joseph Lau.

This is indeed an unprecedented time in diamond sales and we can say with some
confidence that the sale of the Lesedi La Rona will continue that trend.

—(TALK TO US D




- [SNAPSHOT

POLISHED DIAMONDS

THE STABILITY CONTINUES THAT HAS BEEN
APPARENT SINCE THE START OF THE YEAR WAS
REFLECTED SOMEWHAT IN POLISHED DIAMOND

PRICES IN MAY. PRICES WERE UP 1 PERCENT
COMPARED TO APRIL.

ON A MONTH-OVER-

MONTH BASIS, PRICES
FOR DIFFERENT SIZED
DIAMONDS MOSTLY
SHOWED GAINS.

| | 2.0

28% -

1.9% -

i 0.9% - 0.6% - 0.5% _
0.5%~
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POLISHED DIAMONDS DAILY INDEX

THE INDEX BEGAN THE MONTH AT 125.6

AND ENDED AT 125.5.
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US JEWELRY SALES
FORTHE FIRST
CALENDAR QUARTER
OF 2016, TOTAL

US FINE JEWELRY
SALES ROSE BY AN
ESTIMATED 4.9
PERCENTTO $16.8
BILLION, UP FROM
THE PRIOR YEAR'S
$16.0 BILLION.

ROUGH:

IN GENERAL, THE MARKET IS SLIGHTLY
DOWN WITH POORER DEMAND FOR
POLISHED GOODS. DE BEERS' FOURTH
SIGHT OF THE YEAR GENERATED

SALES OF APPROXIMATELY $630
MILLION. ACCESS TO MONEY IS
GETTING TIGHTER, WITH EVIDENCE
THAT BUSINESSES ARE STILL FINDING
IT DIFFICULT TO SECURE CREDIT.
(BLUEDAX.COM)

MARKET SNAPSHOT

METAL PRICES IN MAY
USS PER OUNCE

*Prices as of 31.5.16

Palladium: 584.5 (11.6%)
Platinum: 1029.75 (9.22%)
Gold: 1,253.8 (5.9%)
Silver: 16.79 (8.88%)

Source: Amark.com

IDEX MAGAZINE - No. 314 | 13



WHAT'ST'YOUR IDEAL?

THE FINEST QUALITY DIAMONDS
PrECHOEEP A

S80 FIFTH AVE, SUITE 608 NEW YORK, NY, 10036
212-840-2044 » IDEALBRILLIANT@AGE.COM » WWW.IDEALBRILLIANT.COM
WE ALSO PURCHASE DIAMONDS OF ALL SIZES SHAPES AND QUALITIES




' ABN-‘AMRO

shaping every fe_lcet of your business
for sustainable growth

ABN AMRO has been a trusted partner to the diamond and jewellery sector for over 100 years. Our unrivalled experience,
detailed knowledge and global presence enable us to provide you with tailored financial solutions. We look forward to
discussing how we can enhance your results and add value to your business to set the foundations for sustainable growth.

abnamro.com/diamondandjewellery



MEMO

BY DAVID BRUMMER
=)

)

Several articles have recently
appeared on the subject of luxury:
what it means, where it's going and
what it might look like in another
decade (I guess that's what you get
from reading LuxuryDaily).

As all hell broke loose over the recent
publication of the so-called “Panama
Papers,” an investigative journalistic
exposl of some 11.5 million leaked
files from Mossack Fonseca into the
financial (and supposedly largely
shady) dealings of fraudsters, drug
traffickers, billionaires, politicians,
world leaders, sports stars...and

yes, allegedly some members of the
diamond industry, perhaps it's also
a good time to reflect on the luxury
market.

Speaking at the French-American
Chamber of Commerce (FACC)
Luxury Symposium, adjunct
professor at NYU Stern School
of Business and co-founder and
co-CEO of Resonance Lawrence
Lenihan said, “Everything’s going

to change. This is not specific to just
luxury fashion; this is for everything
out there.”

His premise was not so much that
luxury will disappear, but that its
parameters will shift, and the next
decade will herald a number of
changes. Key among these will be

the disappearance of “accessible” or
“affordable” luxury, which in Lenihan’s
opinion is a deceitful misnomer.



The point about luxury is that it is
supposed to be out of reach for
most people, it is the very thing that
defines it - so, mass luxury is no
luxury at all.

Lenihan also suggested that luxury
will come to be defined by quality,
scarcity, convenience, price and
experience, and that the concept
of brand loyalty might become
anathema if a luxury brand was

not able to display a strong value
proposition. Brands will also require
innovation and design inspiration to
attract consumers in such a cut-throat
market place, which might lead to the
production of limited-edition products
to take advantage of scarcity and the
desire to own something that others
cannot.

Lenihan stressed that the luxury market
would continue to change and develop,



| MEMO |

highlighting that the days of multi-
billion dollar vertical brands could be
numbered, as technology will enable
consumers to find specific products
that they want - and perhaps just as
importantly, find a source other than a
vast luxury brand to make it for them.

An idea juxtaposed to this was put
forward by another presenter at the
FACC Luxury Symposium, Tiffany & Co.
CEO Frederic Cumenal. He suggested
that what matters most is not what
changes, but rather what does not. In
his view, the point of reference of the
ever-changing world of technology was
that its impermanence is its weakness:
“We long for beauty that lasts.”

As has been stressed many times
previously in other places, there is a
generational divide when it comes

to luxury. Millennials are the group
most conscious of poverty and social
inequality, and another aspect of
Lenihan's address focused on the
need for companies to be very clear
about their commitment to corporate
social responsibility, sustainability
and transparency about their product
sourcing.

In the jewelry and diamond industry,
the time for transparency about
sourcing is already upon us. One of
the frequent criticisms of it is that it

is shrouded in opacity and mystery.

It is clear that the luxury world has
changed and is changing, and all the
industries connected with it must also
do likewise; otherwise, the indicators
suggest that consumers will take their
business to those that do.

TALKTO US .




INn every industry, there is
one player
who makes the difference.™

LEVIEY

GROUPF oF COMPANIES

www. LLDdiamonds.com

f & P &

Israel: Dismond Exchange, Noam Bldg., 23 Tuval St. Ramat-Gan 3 Floor, Tel. 972-3-7551111, infoslidil.com
USA: 580 5th Avenue Suite 1906, New York, Tel. 212-869-8682, info@lldusa.com
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ROUNDS | JUNE 2016

PRICEREPORT

€3 ROUNDS 1.00-1.24 01-JUNE-16

Z T rRe-e=TITOTTMO

Z 2T rX-—=—ITO0OTTmO

IF  VVS1 VVS2

Price changes in round diamonds
were more pronounced in goods of
less than 1 carat. Items sized between
0.30- 0.44-carats were mostly up

in the SI1 and better clarity range.
Goods in the 1.00-1.24-carat range
showed both positive and negative
changes, but were overall largely static.
Many items in the 3.00-3.99-carat
range moved downward, but there
was almost no price movement in
items sized 4 carats to 5 carats.

ROUNDS 1.00-1.24 CARATS
f E/IF DOWN 3%
f D-E/11 DOWN 2%

ROUNDS 2.00-2.99

ROUNDS 2.00-2.99 CARATS
® E-F/IF DOWN 1%-3%
Y G/vvs1-vs2Up 3%

€3 ROUNDS 3.00-3.99 01-JUNE-16

Z ST rrX-=TIT6O6 T"mOD

IF  VWsS1

ROUNDS 3.00-3.99 CARATS
f E-F/IF DOWN 2%-3%
f J-L/VVS2 DOWN 3%
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PRICEREPORT

TT1 FANCIES 0.45-0.49
IF VV51 VVs2 V51 Vs2

01-JUNE-16

Z T rFF X ewe=TITOTmMmO

IF  VV51 wvs2 VS1

Z&ErX-=IOTTmMmO

FANCIES 3.00-3.99

Z2 T rX-=I0™TMmMQY
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There was not much movement

in fancy goods during the month.
Items in the 1.00-1.24-carat category
showed localized increases. Goods
sized 0.80-0.89 and 2.00-2.99 carats
showed the most widespread price
decreases. There was almost no price
fluctuation, either up or down in
3-carat, 4-carat and 5-carat goods.

FANCIES 0.45-0.49 CARATS
Y F/vvs2up3.5%
Y F-G/VS2 UP 2%-4%

FANCIES 1.00-1.24 CARATS
1/1F-VVS1 UP 3%
E-F/VS1 DOWN 1%-4%

=

FANCIES 3.00-3.99 CARATS
f J/VS1 DOWN 3%
Y Frvs2up 3%

DOWNLOAD
PRICE

REPORT

¥
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AMERICA’'S DIAMOND SPECIALIST

INTRODUCING
Beautifully Enhanced Diamonds by

DIAMONDS.

STOCK - MEMO

You have come to expect nothing but the best from us with our Free Overnight
Delivery, Simple Solutions® Program, Mobile Diamond Connection™, 8,000+
Inventory...and so much more! Everyone wants the largest, most brilliant and
clean diamond they can get — at a price they can afford! Now we are raising the
bar with our NEW beautifully enhanced diamond line...

/\I% | E I_ Sell More, Make More!

DIAMONDS Larger Diamonds For
Less Money... GUARANTEED

BEAUTIFULLY ENHANCED

came Price,

"R
N

For Mor
VISIT arieldiamonds.com Information CALL 800.874.8768 x500

rdidiamonds.com . 585.225.3390 x500




FOR THE ESTEEMED

DIAMOND DEALER

¥ Sync your stock with all the leading

diamond market places

v Real-time inventory management

from any device

+ Share stock quotes and

price proposals via email

U

SIGN UP FOR YOUR FREE TRIAL TODAY
www.essentiaapp.com

& B>

-

Powered by
AeACCADIA

¥ info@essentiaapp.com
L +972-54-949-8484



THE PERFECT TRIANGLE

HIMONY
DIAMONDS

23 23

Manufacturers of Fancy cut diamonds, Specializing in:
Triangular, Half moon, Shield, Trapeze shapes, Singles and Pairs.

o 538y
Y Y www.5-Diamonds.com WV W

Main Office :Diamond Exchange, Noam Bldg. Suite 316,315- 23 Tuval St.,, Ramat Gan 52521, srael
Tel: 972-3-7514703 Fax: 972-3-5755885 Int. 2-6338
Sales@S-Diamonds.com

Factory: 22 Menachem Begin St., Ramat Gan, Israel. Tel: 972-3-7513871, 972-3-7510370
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INDUSTRY
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FRE 21ST CENTFURR



The diamond industry has witnessed a technological explosion in the last
few years. Companies throughout the diamond pipeline have embraced the
use of machines to radically alter the way that diamonds are mined, sorted,
selected, planned, mapped, sawed, cut and polished. We have even now
got the stage that diamantaires can use portable desktop, highly accurate
imaging machines to take photographs of their inventory - and even link it
through a mobile application to its certificate. Natural diamonds may have
evolved over millions of years, but the industry’'s technology is cutting edge.

DIAMOND INDUSTRY TECHNOLOGY | 29




The diamond industry is often thought of as one where the pace of change, like the formation of
diamonds, moves at a glacial pace. The traditional way of doing things seems to hint at a bygone
age, where conventionally, business is conducted with face-to-face meetings, followed by a
handshake. As with so much of modern life, however, the diamond industry has developed and
embraced new technology, bringing 21st century ingenuity to timeless gemstones.

As an increasing amount of business has transferred online, so the technology available to
diamantaires, manufacturers and retailers has had to move with the times. And, the companies
researching and manufacturing diamond technology, some of which is concerned with the
photographing of single stones and the upload of resultant images to laptops, smartphones
and tablets, is impressive. A company can receive a consignment of diamonds, and within
two or three minutes, a diamond can be on eBay - and ready for sale.

In the spirit of full disclosure, it should be pointed out that part of the catalyst for the
development of newtechnologies inthe naturaldiamond industryis the parallelimprovements
in the manufacture of lab-grown diamonds and the need to maintain parity with the pace of
technological advancement. And in referencing the lab-grown diamond industry, it means
the legitimate disclosed part. not the small section that has attempted to mix lab-grown
stones with melee diamonds. What cannot be discounted, however, is the need for ever-
more sensitive machinery that is able to detect the difference between natural and lab-
grown diamonds in ever-smaller sizes.

When it comes to larger volumes of stones, the WTOCD (Antwerp Scientific Research Center
for Diamonds -Wetenschappelijk en Technisch Onderzoeks Centrum voor Diamant) has
developed an automatic melee screening device, in collaboration with HRD Antwerp, which
is capable of detecting potential HPHT color-enhanced diamonds and simulants.

The M-Screen, the initial demonstration of which took place in the Antwerp Diamantclub in
October and which was officially launched in Mumbai in April, is capable of screening round
brilliant diamonds from 1to 20 points. Depending on the size and number of stones, the machine
is able to process up to 18,000 diamonds an hour. HRD said that the increasing incidence
of lab-grown diamonds entering the diamond and diamond jewelry market necessitated the
development of the M-Screen melee diamond screening service. It has confidence that its use
will strengthen global consumer confidence throughout the diamond pipeline.

The availability of portable rough diamond analysis machines helps rough buyers to make a
relatively quick decision about purchasing stones, before they can even be manufactured.
When time is of the essence and a buyer is in an unfamiliar setting where there is no access
to the technology that is usually available at their factories or offices, being able to study the
rough stones can help to bridge that gap.

30 | DIAMOND INDUSTRY TECHNOLOGY _




“The M-Screen is capable

of screening round brilliant
diamonds from 1 to 20 points.
Depending on the size and
number of stones, the machine
is able to process up to 18,000
diamonds an hour.”

DIAMOND INDUSTRY TECHNOLOGY | 31
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There are many impressive aspects of the
current crop of diamond imaging machines,
one in particular being that like the TWEEZAR
system, they are compact and fit easily on a
desk top. It is mobile technelogy, not much
larger than a tablet, easily portable, and in
TWEEZAR's case, affordable.

Run by Yaron Cohen, Michael Kolomenkin
and Carlo Rubinstein, the TWEEZAR 'diamond
imaging machine is a tool that is geared toward
simplicity and efficacy. and which can help
boost diamond sales. The technology in the
system is patented and means that there is no
longer a need, like there previously was, for a
light box and separate camera. This technology
inside the machine is patented, but research
has gone into different angles and lighting.
where the quality of the resultant image is
paramount.

It uses a very straightforward three-step
process, which is as simple as turning on the
machine, placing the stone inside and then
closing the lid until it clicks. It produces a high-
quality 360-degree image, allowing users to
capture the beauty of their diamonds.

One of the benefits of TWEEZAR's system is
that the app allows users to hold a smartphone
over a gemological laboratory certificate and
automatically input the details. The end result
is that a full certificate description. including
an image of the diamond is available online.
The use of a free app. and the increasing
use of whatsapp within the business is an
acknowledgment that a business that used to
be steeped in tradition, is beginning to embrace
the widespread use of technology.




A key aspect of the development of technology within the industry is that companies
assert that they are responding to clear consumer demand. Because of the efficiency of
the machines, able to process large inventories and values of stones daily, and the ease

AV to potential customers, business-to-customer
L With less wasted time and increased efficiency,
means that such a geographically dispersed
eparated by oceans, thousands of miles and

' roduce high-quality 360-degree photos and
videos of diamonc e camere ‘spin from girdle to girdle” offering users a
different perspecti the di: e company demonstrated the machine at the
DiamTech exhibition in February, it announced
amera, enhancements to the software and
adjust color balance, while allowing for faster

ing machines such as those from TWEEZAR,
diamonds without the need to physically send
ch as machine manufacturers wish to ensure
hancing the feeling of trust and transparency,
1 much tighter control of their inventory by the
heir stock.

ging machines hail from Israel, but in terms of
ur hn >. As manufacturing has shifted eastward from
diamond ce ni y 3 ) to India in particular, the technology gap has
closed as time ;

Manufacturing v also a sector d industry that had relied on tried-and-tested
techniques, which had not si ged in centuries. However, just as retailers,
miners anc sumer / e industry's embrace of technology. so too has
the dian line's ded modern technology with more traditional
technic N
diamonds has advanced through the use of
achines, utilizing o-date software. The technical ability of these
ducts has enabled ma s to remove much of the guesswork of how
gh stone - and crucially t ine whether complicated stones that might
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traditionally have been reserved for industrial use could be profitably cut. When it becomes
possible for companies in the midstream to use existing software to decide that a large rough
stone of seemingly poor quality could in fact produce D-color Flawless polished diamonds, it
then shifts their entire thinking.

The ability to tailor software to a company's particular specificationsis also a crucialcomponent
of its manufacturing and marketing strategy. With the ability to make calculations to maximize
profit, manufacturers can quickly make adjustments for specific cuts and sizes that may
fluctuate according to market conditions. Once the rough planning stage is complete, some
machines have a function that uses laser inscription to mark the stone, telling sawers and
cutters how and where to start.

Technological developments have also assisted and improved diamond cutting, particularly
through the application of lasers. Techniques have greatly advanced since Henry D. Morse
and Charles M. Field's parallel invention of the steam-powered machines in 1874 and 1876,
respectively. This was followed in 1900 by the invention of a motorized saw that enabled
cutters to accurately shape the rough and escalated to a bronze disk saw impregnated with
diamond dust for cutting.

The use of these tools was time-consuming, not least because the generation of so much
heat caused the process to be halted while the relevant machines were allowed time to cool.
More traditional tools were even more ineficient in terms of the amount of material lost when
it was simply down to human skill. The use of lasers has enabled a reduction in loss of this
kind from 2-4 percent to around 1 percent.

Laser beams have encouraged greater creativity in shaping of diamonds too, and, allowed
manufacturers to become more adventurous. Whereas previously it would only be possible to
cut certain diamond shapes, now the possibilities if not quite endless, have been exponentially
increased.

Technology has enhanced all parts of the diamond pipeline and will inevitably continue to do
so. Technological advancement has sped up processes in rough detection and production,
manufacturing, cutting and polishing and has filtered through to the end consumer too. There
is also clearly a challenge, for technology companies to keep pace with industry demand -
be it from detection of unidentified lab-grown diamonds contained in a mix of natural stones,
to the taking of high quality images and their almost immediate upload to smartphone
applications.

We cannot be sure what machine or new invention will come next, but it's safe to say that
there are companies out there who will strive to keep accelerating the rate of accessible
technological change.
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"DiaCam360, developed by
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Visit us at:

@ JCK LAS VEGAS
™ 3'rd June - 6'th June 2016
SIGHTHOLDER MANDALAY BAY RESORT & CASING

LAS VEGAS, NEVADA

OF THE DE BEERS GROUP OF COMPANIES
Booth No:- B54079

They were just stones...
Before we etched our magic on them

With our reputation for attention to detail it is not surprising
that you get the finest cut and polished diamonds from us.

We offer a wide range of diamonds from 0.20 to 5 carats in
all colours and clarity.

ankit gems’

Buy from us, Be Assured

D TOWER - DW 6251 / 6252, BHARAT DIAMOND BOURSE ,
BKC , BANDRA (EAST), MUMBAI - 400051

Tel: - +91 022 43548800 (Till) 43548898, Fax: - +91 022 43548899
Email:- info@ankitgems.com , Web :- www.ankitgems.com

FOREVERMARK
e
A4

SURAT

Tel: 91 261 2532858 / 2533193
Fax: 91 261 2530876

Email: suratdept@ankitgems.com

HONG KONG
Tel: 852 2721 2642 Fax: 852 2721 3642
Email: hk@ankitgems.com

SIGHTHOLDER s a trademark used under licence from The De Beers Group of Companies



62 W 47th St #z14A11, NYC +« 212.827.0328

INFO@RIODIAMOND.CO « RIODIAMOND.CO
facebook.com/RioDiamondCorp « Instagram @RioDiam
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JCK Las Vegas Show, 3 - 6" Jun 2016
Mandalay Bay, Booth & B1154 /56

June Hong Kong Jewellery & Gem Fair, 23" - 26" Jun 2016
HKCEC - Hall 3, Booth # 3C312

®

SIGHTHOLDER

www.asianstargroup.com

U
we partner in
your growth and success

For over 40 years, we have dedicated ourresources
and expertise to create value for our clients’ businesses.
To build relationships based on trust and integrity. Our
products, like our words, always deliverwhat they
promise. We are your preferred partner because, you
know we care.

@Asian

Perfection from within

ANTWERP | BANGKOK | CHICAGO | DUBAI | HONG KONG
MUMBAI | NEWYORK | SHANGHAI | SINGAPORE

ademark of Rio Tinto London Limited, used under licence
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ROMAN INSPIRATION

Emanuela Duca is a Rome-born, but
: Manhattan-based jewelry designer and has
drawn inspiration from her Italian origins. These
: rings from the Under a Tree collection are
: made from 18-karat gold with the first featuring
i a 2mm white diamond and the second with a
i rose-cut black diamond.

@ VIEW MORE
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MAORI MAGIC

: Marco Dal Maso is the inspiration behind the Marco

: Ta Moko jewelry brand - a name inspired by his travels
in New Zealand and connection with Maori culture.

i This ring from The Other Half collection is made from

: 18-karat rose and chocolate gold and features 1 carat
of double line pave champagne diamonds. The necklace
is also made from rose chocolate gold and features
champagne diamonds.

@ VIEW MORE
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BRILLIANTCE

PURITY

Purity is the soul of a real diamond. When the best of technology coincides with more
than two decades of experience and expertise, a marvel is bound to take birth that

would redefine perfection for generations.

v

June Hong Kong Jewellery & Gem Fair - 2016
On 23" - 26" Jun, 2016 at HKCEC, 1 Expo Drive, Wanchai, Hong Kong.
Booth No. : 3D-402

www.ddpl.com ¢ info@ddpl.com ® customer care : +91 261 253 5200
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BY KEN GASSMAN

IDEXOnline Research

US Jewelry Sales
Show Consistent
Growth in March
& First Quarter

TOTAL SALES OF FINE JEWELRY AND WATCHES IN THE US

MARKET ROSE BY A SOLID 4.2 PERCENT IN MARCH 2016
WHEN COMPARED TO MARCH 2015. IN AN UNUSUAL MOVE,

THE GOVERNMENT'S JEWELRY SALES NUMBERS WERE
RAISED FOR BOTH JANUARY AND FEBRUARY, RESULTING IN
LARGER GAINS THAN PREVIOUSLY REPORTED.

FOR THE FIRST CALENDAR QUARTER OF 2016, TOTAL US
FINE JEWELRY SALES ROSE BY AN ESTIMATED 4.9 PERCENT
TO $16.8 BILLION, UP FROM THE PRIOR YEAR'S $16 BILLION.
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MARCH SALES FOR
SPECIALTY JEWELERS
SHOWED A MODEST
3-PERCENT GAIN.

SPECIALTY JEWELERS'
JANUARY SALES HAD BEEN
PREVIOUSLY REPORTED

AS A 1.5-PERCENT GAIN,
ALTHOUGH REVISED
FIGURES SHOW THAT THEY
ACTUALLY DECLINED BY 4.2
PERCENT.

US TOTAL
JEWELRY &
WATCH SALES
TRENDS 2015 -
2016

% Change Y/Y

Oy
19% PAL PAL

1.3%
2.1%

Source: US Dept.
of Commerce
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FEBRUARY'S SALES HAD
BEEN REPORTED AS UP 7.7
PERCENT, ALTHOUGH THEY
SHOWED A MORE MODEST
4.1-PERCENT INCREASE.

FOR THE FIRST QUARTER,
SPECIALTY JEWELERS' SALES
GREW A VERY MODEST 1.4
PERCENT COMPARED TO
THE FIRST QUARTER OF
2015.

TOTAL SALES OF FINE
JEWELRY AND FINE
WATCHES WERE AN
ESTIMATED $5.4 BILLION,
SLIGHTLY ABOVE THE
TYPICAL LEVEL OF
MONTHLY JEWELRY SALES -
$4 BILLION TO $5 BILLION
- IN THE US MARKET.

OUTLOOK - WE ARE
OPTIMISTIC

JANUARY AND FEBRUARY
SALES, WHICH INCLUDE
THE IMPORTANT
VALENTINE'S DAY SALES,
WERE VERY STRONG.



From jeweled birds to priceless information,

CED of Dhamani Jewels Group and GIA board member,

talks about

capturing the high-end consumer.

Is that a hawk? A falcon, the national bird of the United Arab Emirates. 10,000 gems, 500 carats. People come from all over to see it.

How does a Jaipur jewel business become a Dubai luxury brand? We looked beyond where we were. Markets change. Clients change. You
can’t predict. But you can position yourself.

What was your tipping point? We let go of generic jewelry business ideas and took a high-end approach. Which is also a very global approach.
Sell an experience rather than just selling a product.

Who is the new fine jewelry customer? Think highly mobile, connected and curious. And they don't always come in with something specific
in mind.

So what motivates them? Information. The more you offer, the more they engage. Every month, we hold classes in diamond education, the 4Cs
and GIA grading.

Why GIA? Dubai has many nationalities. The global consumer is everyone. Familiarity with GIA crosses many different markets and countries.

Do GIA grading reports influence a purchase? GIA reports represent transparency and assurance. | think we're a success in the region because
the biggest question in a customer’s mind is already answered when they walk in our door.

Parting insight on the high-end consumer? |t starts with a connection. GIA gives retailers an amazing tool. With gem quality established,

you're free to talk about design, artistry or the occasion being celebrated. That's when the magic happens.
G I N

GIA gratefully acknowledges those who have used our resources
to further world expertise in gems. Invest in your success at WWW.GIA.EDU




CHOW TAI FOOK

CHOW TAI FOOK ANNOUNCES PROFIT
WARNING ON POSSIBLE 50-PERCENT
DECLINE

Chow Tai Fook Jewelry Group Ltd.'s warned that its
full-year profits could fall as much as 50 percent,
due to weak Chinese consumer demand, according
to a report on Bloomberg.com.

The Hong Kong-based company, the world’s largest
jewelry retailer said that its shares fell to their
lowest point in @ month, while declaring that year-
on-year profits for the year ended March 31 had
plummeted 40 percent to 50 percent.

READ MORE )y
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KWIAT TO
DISTRIBUTE
WILLIAM
GOLDBERG
ASHOKA DIAMOND
BRAND AS US
DISTRIBUTOR

William Goldberg and
Kwiat have announced a
strategic alliance, where
Kwiat will become the US
distributor of Goldberg's
proprietary ASHOKA
diamond jewelry brand.

Kwiat will produce a
collection of ASHOKA
diamond jewelry for the
US market that will be
exclusively sold through
Kwiat and select luxury
independent jewelers.

READ MORE )y
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BLUE NILE OPENS SECOND
NEW YORK WEBROOM

AT WHITE PLAINS
WESTCHESTER MALL

Online diamond jewelry retailer
Blue Nile announced that it has
opened the doors to its second
Webroom at The Westchester mall
in White Plains, New York.

[Fowiog

3NIHSA;}IHE A

The company opened its first
webroom in New York in June,
and a third webroom planned for
Tyson's Corner Center in DC, is
slated to open mid-summer.

W’ may have changed our name,

but we haven’t changed our commitment
to provide our customers with natural
color-revealed™ diamonds and related

services of supreme quality.

We look forward to a colorful future
doing business together.

Amnon & Shai Barak

il

l_ . READ MORE Yy
eeeee0 LR

Vivial Color Revealed Diamonds Ltd.

Diamond Exchange Building, Suite 668-69

21 Tuval Street, Ramat Gan 5 36, Isracl
Tel: +972 3 612 7937/9, P: 27310/1

Email: sales@vivial.com, www.vivial.com
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PANDORA'S GEOGRAPHIC REGIONS
RETURN DOUBLE-DIGIT GROWTH AS
Q1 REVENUE +34%

Danish jewelry designer and manufacturer
PANDORA saw a 34-percent increase to DKK4.74
billion ($725 million) in its first quarter revenue
as all its geographic regions returned double-digit
growth rates.

Gross profit also increased in the first quarter to
DKK3.54 billion ($541 million) compared to DKK2.52
billion ($386 million) - a 29-percent increase - over
the same period in the prior year.

READ MORE )

PANDORA
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RICHLINE GROUP
ACQUIRES
MANUFACTURER
AND SUPPLIER
NORDT INC.

Richline Group

Inc. announced its
acquisition of John C.
Nordt Inc., a Virginia-
based manufacturer
and supplier of precious
metals and products in
the jewelry industry.

Richline’s EVP of
Manufacturing Joe
Esposito said that Nordt
was an important and
strategic addition to its
brands. “The synergies
between Nordt and

our LeachGarner and
Nobilis business units will
accelerate our growth
into the PGM industrial
markets,” he said.

“Nordt has a great
product line... and long
term relationships with
its clients.”

READ MORE yy



SWAROVSKI

SWAROVSKI BRANCHES OUT INTO LAB-
GROWN DIAMONDS

Luxury crystal producer Swarovski launched its exclusive
DIAMA brand, its lab-grown diamond line, and the
company's first foray into the diamond market.

Chaim Even-Zohar first broke the news of the Swarovski
launch, including protracted negotiations with De Beers’
Element Six to supply the luxury company with gem-

quality rough lab-grown diamonds on a long-term basis.

According to Swarovski, each piece of fine jewelry comes
with a certificate of authenticity, and all diamonds

larger than 0.30 carats are certified by the International
Gemological Institute (IGl).

READ MORE )

RETAIL > NEWS

JEWELERS
VIGILANCE COUNCIL
TO COMMENCE LIVE
JEWELRY INDUSTRY
WEBINAR SERIES

The Jewelers Vigilance
Committee has announced
that it will run a live
webinar series, designed
to help members of the
jewelry industry avoid
legal risk and implement
compliant business
practices.

The first webinar will take
place on June 16 and will
explain the Federal Trade
Commission Guidelines to
Advertising in the Jewelry
Industry.

READ MORE )
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Add value to every customer’s journey
at all the touchpoints along the way

Only Sarine Profile™ gives you the world’s most comprehensive diamond information, with innovative digital tools
to engage more effectively with your customers. Downstream, this value travels with each diamond, benefitting
their customers, ultimately telling the diamond’s unique story to the couple who will call it their own for a lifetime.

Sarin Technologies India PVT. Sarine North America Inc.  Sarin Hong Kong Ltd.  Sarine Technologies Ltd.
+(91)-22-66555555 +646.727 4286 (852) 37537590 +872.9790.3500 ” R I ” E
sales@sarin.com info@sarineus.com info@sarinehk.com info@sarine.com

Profile

For a demonstration of Sarine Profile visit JCK Booth L118 sarine.com
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CLEAVER TAKES REINS AS DE BEERS CEO AS MELLIER STEPS
DOWN

The De Beers Group announced that Bruce Cleaver will assume the role of CEOQ,
following Philippe Mellier's decision to step down after five years with the company.
Cleaver served as De Beers' executive director responsible for strategy and
commercial relationships until 2015, also serving as co-acting CEO for a year prior to
Mellier's appointment. In 2015, he was appointed Anglo American group director of
tegy and business development.

READ MORE )»

BRUCE CLEAVER
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ALROSA'S POLYAKOV
SUCCEEDS ASSCHER

AS WORLD DIAMOND
COUNCIL PRESIDENT

The World Diamond Council
(WDC) announced that Andrey
Polyakov has assumed the
elected position of president,
succeeding Edward Asscher
whose two-year term
concluded on May 22.

READ MORE >)

ANDREY POLYAKOV

KIRAN GEMS

KIRAN GEMS WINS NIRYAT SHREE GOLD
TROPHY AT FIEO AWARDS

Leading diamond manufacturer Kiran Gems won the Niryat
Shree Gold Trophy in the non-MSME Category at the recent
Federation of Indian Export Organizations (FIEO) Awards.
The company retained the award that it won in the same
category a year previously.

READ MORE ))
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‘OPPENHEIMER BLUE'
DIAMOND SELLS FOR
$57.5 MILLION AT
CHRISTIE'S

The ‘Oppenheimer Blue,’ a
14.62-carat vivid blue diamond was
recently sold at Christie’s Magnificent
Jewel auction in Geneva, Switzerland,
for CHF56.8 million ($57.5 million).
Christie’s said that the auction lasted
around 25 minutes and witnessed a
bidding war between collectors on
three continents, with the successful
new owner identified as a private
collector.

READ MORE >> OPPENHEIMER BLUE DIAMOND

SOTHEBY'S SELLS ‘UNIQUE PINK’
FOR $31.5 MILLION

Sotheby's recently sold a unique 15.38-carat
fancy Vivid Pink color diamond with
exceptional clarity and structure - the ‘Unique
Pink ‘- for $31.56 million.

The rare diamond was the highlight of
Sotheby's recent Magnificent Jewels Sale and
its selling price made it the most expensive
Fancy Vivid pink diamond to sell at auction.

SOTHEBY'S ‘'UNIQUE PINK’ READ MOREyy
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SWISS JEWELER DE
GRISOGONO ACQUIRES
RIGHTS TO NEMESIS'
404-CARAT DIAMOND

Swiss luxury jeweler de
Grisogono has bought the rights
to market a 404-carat diamond
from Dubai trader Nemesis
International DMCC.

Lucapa Diamond Company
recovered the Type Il-a D-color
gem from alluvial Mining Block 8
at its Lulo Diamond Project. The
diamond is believed to be the
largest ever found in Angola and
thought to be the 27th-largest
stone ever recovered.

NEMESIS'404-CARAT DIAMOND

READ MORE )

POLISHED > NEWS

GOLD DEMAND +21% IN Q1;
JEWELRY DEMAND -19%

Gold demand had its best-ever start to a year
in the first quarter or 2016 - rising 21 percent
to 1,289.8 tons - according to a report from
the World Gold Council.

The US gold price appreciated by 17 percent,
sustained by investor conviction, in particular
gold exchange traded funds (ETF).

READ MORE >)



BY DAVID BRUMMER

May Polished
Diamond Prices
Show Stability With
Slight Uptick

THE POLISHED DIAMOND PRICE INDEX FOR MAY WAS ESSENTIALLY
FLAT, EXCEPT FOR A THREE-DAY DIP IN THE THIRD WEEK OF THE
MONTH. THE INDEX BEGAN THE MONTH AT 125.6 AND ENDED

AT 125.5.

1407 NN DAILY IDEX POLISHED

135 DIAMOND PRICE INDEX

130 AVERAGE POLISHED

o HEANI . _ MAY PRICES WERE
VL STATIC, EXCEPT FOR

120 A SHORT PERIOD OF

MAY 2016

FLUCTUATION
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POLISHED PRICES

POLISHED DIAMOND
PRICES HAVE
SHOWN STABILITY

AND ONLY MINIMAL
FLUCTUATIONS SINCE
NOVEMBER, A TREND

: WHICH CONTINUED
INTO MAY, WITH THE
GRAPHS SHOWING
STATISTICALLY

‘o’ INSIGNIFICANT

CHANGES.

o

ON A YEAR-OVER-YEAR BASIS, MAY’S AVERAGE PRICE FELL 2.6
PERCENT, IN THE MID-RANGE FOR PRICE FLUCTUATION IN 2016.

ON A MONTH-TO-MONTH BASIS, MAY'S GLOBAL POLISHED DIAMOND
PRICES SAW A SLIGHT GROWTH, REGISTERING A 1-PERCENT
INCREASE OVER APRIL.
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POLISHED PRICES

IDEX ONLINE POLISHED DIAMOND PRICE INDEX

COMPARED TO THE VOLATILITY DURING 2015, OVERALL PRICES CURRENTLY
SEEM STABLE. MAY’S SLIGHT INCREASE OVER APRILS AVERAGE PRICE
CONTINUES THAT TREND, DESPITE CONTINUED YEAR-OVER-YEAR DECLINE.

150
140
130 W
120

110

100
2013 2014 2015 2016

Year Average Year Average Year Average MAY
132.9 133.0 128.3 125.5

PRICES WERE
DOWN 5.6 IDEX DIAMOND POLISHED PRICE INDEX

PERCENT IN MAY 140
COMPARED TO
THE MAY 2013
FIGURE. .

135

125

120

115

2014 2015 2016
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ON A MONTH-OVER-MONTH BASIS, PRICES
FOR DIFFERENT SIZED DIAMONDS MOSTLY
SHOWED GAINS.

15 2.0 3.0

2.8% - :
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POLISHED PRICES
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PRICES FOR ALL SIZES OF DIAMONDS

DECREASED ON AYEAR-OVER-YEAR BASIS,
SOME SIGNIFICANTLY:
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OUTLOOK

The polished market

is still showing signs

of uncertainty, despite
for example, positive
news about the strong
performance of the US
jewelry market and De
Beers most recent Sight,
which was estimated

to have been worth
~$630 million. Bruce
Cleaver’s replacement
of Philippe Mellier as De
Beers' chief executive
could provide a boost
to the industry, but we
will have to wait and see
how the market reacts.

We maintain our
assessment that it is
unlikely that goods of
2-carats and smaller will
show significant price
improvements until at
least the second half

of this year, despite

the improvement

in May prices.
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GEMEWIZARD

Amber is not exactly a gemstone. It
is a gem material derived from the
petrified resin of ancient ‘Umbrella
Pine’ trees, as well as other species.
From a color perspective, it is

located in the white to yellow to
orange-red range, although greens
(enhancements) and rare blues (high
blue fluorescence) can also be found.
Among its many sources, the Baltic Sea
region is considered to be one of the
most prestigious.

In this color analysis article, we explore
the range of colors of natural Baltic
Sea ambers. For this task we were
provided with a set of magnificent
images, covering the entire range of
colors, courtesy of Michal Blawat of
Amber Studio (http://amberstudio.
webs.com), which specializes in amber
gems and jewelry.

We selected three images from the
complete image gallery of yellow,
brownish orange, and deep orange
cabochon-shaped amber gems. They
represent the two borders of the color
scale and the most common natural
colors within the range.

Each image was analyzed using the
GemePro Sampler tool to retrieve the
gem'’s average color and the dominant >
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colors associated with certain areas
within it. The resultant colors were
placed along the spectrum to mark the
entire possible range.

As seen in Figure 1, each image
pointed to a different area along the
scale. The resultant color of the yellow
colored amber cabochons were found
to be 706_5_6 (medium, vivid, yellow)
and were placed at the right-hand
spectrum border.

In contrast, the deep orange colored
ambers were found to be 700_8_4
(very dark, moderately strong, orangey
yellow) and 604_8_4 (very dark,
moderately strong, yellowish orange.)

However, the cabochon on the right

of the deep orange pair exhibited an
additional color component - 500_7_5
(dark, strong, orange) - from a selected
area within the gem. It pointed to the
left-hand spectrum border. Specimens
with colors close to this border are
commonly referred to as “red” or “red-
orange” ambers.

The brownish orange colored ambers
revealed the color component of
704_8_2 (very dark, slight grayish/
brown, orangey yellow). This color area
can be classified as the common color
for the Baltic Sea origin.

62 | IDEX MAGAZINE - No. 314

While Baltic Sea ambers may range
from pure yellow to reddish orange
colors, most of the gems will display
a honey-like yellowish orange hue.
One must remember, though, that
our analysis refers only to naturally
occurring colors.

Other colors of Baltic Sea ambers can
be found, but they are the results

of modifications using common
techniques, and may expand outside
the narrow yellow to reddish orange
range.

into tt 1Hlum.
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¥ Gem©Price5.0"

The Industrys’ Most Comprehensive Online Pricing System for
Diamonds, Fancy Colored Diamonds, Gemstones and Jewelry

Fm'“ T =" More than 60 gem types and 1000 colored diamonds’
- - color combinations (inc. second moderators)

Special interface for gemstones displaying unique
textures and/or optical effects

3 pricing modes for each gem: Price search,
Price List & Price Calculator

Special Pricing Station for multi-gem jewels

it Hundreds of color grade rulers
— - (inc. commercial names, e.g. Pigeon blood)

Check how each gem attribute
affects its price

Multi-lingual and
multi-currency interface

Available also for
smartphones and tablets

SUBSCRIBE TODAY!
http://www.GemePrice.com

M GCem€wizard™
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Visit the unique trading environment

thatis |JL and ...

* Source from the biggest showcase of
British Design talent

* Discover future jewe“ery trends

* Do business with 550+ high-end
brands and emerging suppliers

* Network and share knowledge with
international peers

Allin the heart of the UK's style capital,
London, Olympia.

1955
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RIO TINTO'S CANADIAN DIAVIK
DIAMOND MINE PRODUCES 100
MILLIONTH CARAT

Rio Tinto has announced that its Diavik Diamond
Mine in Canada has produced more than 100
million carats since it first started production in
2003.

The mine is located on an island in a remote
subarctic lake and is Canada’s largest diamond
mine. It produces mainly gem-quality stones,
often used in high-end jewelry in major
consumer markets around the world.

READ MORE >)

DE BEERS AND
NAMIBIA SIGN $430
MILLION 10-YEAR
ROUGH DIAMOND
SALES AGREEMENT

The De Beers Group

of Companies and the
government of Namibia
announced the signing

of a new 10-year sales
agreement, the longest ever
between the two, for the
sorting, valuing and sales of
Namdeb Holdings diamonds.

There is expected to be

an increase in rough
diamonds made available
for beneficiation, with
approximately $430 million
of rough diamonds being
offered to Namibia Diamond
Trading Company (NDTC)
customers, annually.

READ MORE >)



UN CLAIMS 300,000 MIGRANTS
INVOLVED IN ILLEGAL DIAMOND
MINING ACTIVITY IN ANGOLA

Franlois Cripeau, the United Nations Special
Rapporteur on Human Rights recently said that at
least 300,000 migrants are involved in mostly illegal
diamond mining activity in the eastern Lunda Norte
province, according to a report on Agiincia Angola
Press. One of Cripeau’s suggestions to curb the
phenomenon of illegal workers was to encourage
Angola to create diamond mining cooperatives.

READ MORE >)
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LUCAPA DIAMOND'S
LULO ALLUVIAL
PARCEL SELLS FOR $2.1
MILLION

Lucapa Diamond Company
Limited and its partners
announced that it sold a
parcel of 1,862 carats of
alluvial diamonds from its Lulo
Diamond Project in Angola, for
AUD$2.9 million ($2.1 million).

The company said that the
end of the Angolan wet season
enabled the resumption

of alluvial diamond mining
operations at Mining Block

6, where special recoveries
have included a 13-carat fancy
yellow stone.

READ MORE >)

LULO ROUGH DIAMOND
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CLAIMS

SURFACE ANJIN
SMUGGLED $200
MILLION WORTH
OF DIAMONDS
FROM CHIADZWA

Chinese diamond
mining company Anjin
Investments is alleged
to have smuggled

3.7 million carats

of diamonds, worth

$200 million from
the Chiadzwa mining GEMFIELD’S ROUGH EMERALDS

field in Marange,
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idependsrt ROUGH EMERALD AUCTION REALIZES
$14.3 MILLION

Gemfields plc announced that a Jaipur auction of its
predominantly lower quality rough emerald extracted by
Kagem Mining Ltd in Zambia has achieved revenues of
$14.3 million.

The auction realized a new record of $5.15 per carat for
lower quality auctions. Of the 18 lots of emeralds up for
auction, 14 were sold. In terms of volume, 3.67 million
carats of lower quality emeralds were available for sale,
of which 2.78 million were sold.

READ MORE >)
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ALROSA RECOVERS 207-CARAT GEM-
QUALITY DIAMOND FROM ZARNITSA

World-leading miner by volume, ALROSA
announced the recovery of a 207.29-carat rough
diamond from the Zarnitsa pipe at the Udachny
Mining and Processing Division.

The gem-quality rough diamond measures 38.0
x 37.0 x 18.0 mm and is the largest in the history
of Zarnitsa. The extracted stone represents a
transparent transitional crystal with a slightly
grooved surface. The diamond has yet to be
named.

READ MORE ))

ALROSA's 207-CARAT ROUGH DIAMOND
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DOMINION
DIAMOND
CORPORATION
RECEIVES JAY
PROJECT APPROVAL

Dominion Diamond
Corporation announced
that the minister of
lands of the government
of the Northwest
Territories has accepted
the recommendations
of the Mackenzie Valley
Environmental Impact
Review Board for the
company’s Jay Project.

Subject to the measures
described in the Report
of Environmental
Assessment, the final

step of the environmental
approval of the project
will be the filing of a water
license and land use
permit applications.

READ MORE ))
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TAL LEVY - DWAY

Name: Tal Levy
Position: Marketing Manager

Company Name: Dway by LBE
Diamonds

Type of Business: Ecommerce
website selling non-certified

diamonds especially made for
diamond dealers and jewelers.

Size of Business: 15 employees
working in various teams:
website developers and
designers, photographers,
gemologist, marketing and
management.

Years in Business: 10

Business Philosophy: To
advance the diamond industry
to the digital world, while saving
time and money for dealers and
jewelers.
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PROFILE

WHAT SETS YOUR COMPANY APART FROM
OTHERS IN THE INDUSTRY?

Today’s diamond market is divided
roughly into two segments - GlA-certified
diamonds and non-certified stones.
While non-certified stones make up

over half the diamond market, websites
have catered only to traders of certified
diamonds over the past several years.
Dway’s revolutionary online platform is
finally leveling the playing field between
the two segments of the diamond
market. By selling parcels of non-certified
stones from around the world online, we
dramatically cut costs and simplify the
buying process for jewelers and diamond
dealers.

WHAT ARE YOUR PLANS FOR YOUR
BUSINESS IN THE FUTURE?

To create a platform where all dealers
worldwide can buy and sell non-certified
diamonds online.

WHAT MAKES YOU MOST PROUD ABOUT
YOUR COMPANY?




PROFILE

Our company started as a small family
business and grew to be an innovative
corporation while still preserving the
family spirit.

WHAT IS THE MOST DIFFICULT BUSINESS
DECISION YOU HAVE EVER HAD TO MAKE?
Make the change from the traditional
way of selling diamonds to a new and
unfamiliar concept.

WHAT IS THE BIGGEST RISK YOU HAVE
EVER TAKEN?
Starting a new and innovative path.

WHAT IS THE BEST PIECE OF ADVICE YOU
HAVE EVER RECEIVED?
Believe in yourself.

WHAT IS YOUR BEST BUSINESS TIP?
Listen and learn from the people around
you.

WHO OR WHAT OTHER BUSINESS OR
BUSINESS PEOPLE INSPIRE YOU?
Business ideas that take something
simple and make it better such as Waze
and Instagram

IF YOU HAD ONLY ONE WORD TO
DESCRIBE YOURSELF, WHAT WOULD IT BE?
Adventurous.

WHAT DO YOU MOST ENJOY ABOUT YOUR
WORK?

The diversity and innovation of the
work.

WHAT DO YOU DO TO RELAX?
Kitesurfing and traveling.

WHAT WOULD BE YOUR DREAM JOB?
To own a kitesurfing company.

—» www.dwayonline.com.

IDEX MAGAZINE - No. 314 | 71



COMPLETE
CREATIO

Our people are the skilled and passionate
individuals who ensure the flawless service and
consistent production of the highest quality diamonds.
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ROSY BLUE

www.rosyblue.com MORE THAN DIAMONDS



JEWELERS
@ VIGILANCE
COMMITTEE
Ethics. Integri

ity. Compliance.

ARE YOU COMPLIANT?
ARE YOU PROTECTED?

Don’t wait until it’s too late!
Join the JVC and get your FREE Anti-Money
Laundering kit as our gift to you. ($250 value)

Take your lawyer off speed dial and
put JVC there instead.

JOIN TODAY!

For more information, please contact
Karen Kovach: Karen@jcvlegal.org
Or call 212.997.2002

Become a JVC member today!
www.jvclegal.org

*First time members only
**Restrictions apply
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THE EASY,
SMART AND
AFFORDABLE
WAY TO BUY

AND SELL
DIAMONDS

FOR ADDITIONAL
INFORMATION
ABOUT IDEX ONLINE

Visit: www.idexonline.com
Email: support@idexonline.com
or contact your nearest

IDEX Online representative

Antwerp +32-3-234-1157
Mumbai 4+91-22-6127-3333
New-York +1-212-382-3528
Ramat-Gan +972-3-612-8995




